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! Thereis no central body that monitors financial planner compensation, though the Financial Planners
Standards Council reports only 9% of Certified Financial Planners (CFP) in 2005 were compensated mostly
by fees. Other industry surveys always yield a smaller number.

2 | nvestment Executive Survey: On the Side of the Client, Ryan Jennings
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% Advisor perception study (which includes both fee and commission advisors), Environics Research

Group, 2005
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* Y our practice and profitability, AIM Trimark, Based on research by Advisor Impact Inc. Special
supplement to Investment Executive, September 2004

® Have investabl e assets between $100,000 - $1M

® Have investable assets over $1M
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"The A stands for advisor and the F stands for fee.
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8 There is no such thing as no-commission insurance sold through the advisor channel in Canada.
® Survey on the quality of financial planning advice, ASIC research report, Australian Securities &
Investment Commission, February 2003
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19 Canadian Wealth Management Survey, PricewaterhouseCoopers, 2002
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